
Conveo 
Technical Product 
Overview
Your AI co-worker designs expert studies, interviews real people and instantly analyzes your videos.

Get robust, actionable insights and tell powerful stories to your stakeholders in no time.

USED BY OVE R 300  OR GS IN CLU DIN G BACKED BY



Conveo is 
AI that puts 
people first

Synthetic  Data



FEATU RE

Mobile Application

The Conveo mobile app enables AI-moderated interviews to be conducted on iOS and 

Android devices, with a key focus on screen sharing capabilities for UX research and 

shop-along studies.

The app supports camera capture and screen sharing-based probing and validation 

studies.

Screen sharing through mobile applications



Conveo MCP
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Conveo exposes a remote Model Context Protocol (MCP) server that lets AI assistants 

interact with your studies — designing research, managing questions, running analyses, 

and more.

AVA IL A BL E TOO L S

Studies - create and configure studies, update settings and welcome pages

Research objectives - add, update, reorder, and delete objectives

Questions - add, update, move, and delete questions; manage answer options & routing

Stimuli - create stimuli, attach assets, and link them to objectives or questions

Quotas & parameters - configure quota groups, parameter sets, and response limits

Analysis - create analysis sessions, query study data, and search interview clips

Quote reels - list and download quote reels, prepare snippet downloads

Recruitment - view recruitment overview and manage participant reporting

Connect AI assistants like Claude to Conveo

Source:  https://conveo.a i/docs/api-reference/mcp



Conveo API

FEATU RE

Conveo's API allows teams to programmatically access their research data - pulling 

studies, interviews, and results directly into external tools, dashboards, CRMs, or 

workflows, without manual exports from the app.

AVA IL A BL E

Read-Only: Fetch lists of completed studies, pull individual interview data by ID, and 

integrate Conveo data into your own systems. It does not support creating or editing 

studies.

Access: not enabled by default. To get started, teams must email support@conveo.ai to 

request access. Once granted, engineers or technical team members can connect via the 

API endpoints or MCP server.

Go beyond the Conveo UI
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Conveo’s Templates feature allows users to create and 

reuse standardized study setups, reducing friction and 

ensuring consistency across research. 

Organizations can build their own custom templates with 

a guided "fill-in-the-blanks" experience, making it easy 

for non-researchers to spin up repeatable studies (e.g. ad 

tests, concept tests) quickly.

Toolbox for templates

A curated library of starter 

templates will be featured on 

the homepage, allowing users to 

jump straight into study creation 

with excellent defaults.

Admins will be able to manage 

per-customer template 

overrides, and template locking 

ensures only designated fields 

are editable.

Templates can be tied to custom 

output reports such as tailored 

executive summaries, so every 

study created from a template 

automatically has the right 

reporting configured.

Custom templates



MaxDiff
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Add a MaxDiff question to any topic guide. Participants 

complete the ranking the same way they would in any 

standard MaxDiff study. After the ranking, participants 

are invited to explain their choices on video. The result is 

preference data and reasoning from the same 

participants, in a single study.

In your analysis, the preference ranking sits alongside 

your qualitative themes and quotes, ready to use 

together.

WH AT  T HI S M EANS  FO R YOUR  RES EAR CH

For the first time, researchers can run MaxDiff and come 

away with both the preference ranking and the reasoning 

behind it - from the same participants, in a single study. 

No separate qual study, no extra weeks, no additional 

budget.

MaxDiff in Qualitative Research: A World First



Topic guide comments
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Every question in your topic guide now has a comment 

button. Click it to leave a note, suggest a change, or flag 

something for a teammate. Others can reply, creating 

threaded conversations right where the context lives.

When you're ready to act on the feedback, simply tell 

Conveo what you want to do and it will help you do that. 

For example, you can ask it to fix the comment on 

Question 1, or simply read comments to you without 

resolving. 

WH Y TH IS  MATTE RS

With in-platform comments, the feedback loop stays 

tight. Everyone sees the latest version, context is 

preserved, and Conveo handles the grunt work of 

applying edits. You can also use comments as notes to 

self and reminders as you’re setting up your study, so 

nothing gets lost.

Collaborate on topic guides without leaving Conveo
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Panel Portal

Request and accept a quote without leaving Conveo. The 

whole flow, from request to launch, happens inside the 

platform, and your panel partner works from the same 

view, so pricing, statuses, and decisions all live alongside 

your study.

There are three steps: request, receive, and review, 

accept & launch.

H EADS  UP ON  CR EDI TS

Accepting a quote reserves the full quote value upfront. 

If the partner under-delivers (fewer completes than 

quoted), the difference is automatically refunded to your 

balance once final delivery is confirmed.

Requesting a quote to launching your study



Find the right people in days, not weeks

Global Coverage Range Of Study Types AI-Moderated Conversations

R ESPO NDENT  TYPES

Reach beyond your existing base with 9 panel options, millions of verified respondents, and coverage in every market. 

B2B B2C

APAC inc. China

EMEA

Americas

Attitudes + Behaviors Focus Groups

Shopalongs

Competitive Positioning And more…

Competitor Analysis

Unmet Needs Product Usage Testing

Panelist Accountability

Identity Verification

Quality Scoring

MA RKE TS

Replacement Guarantee

VPN Detection

Longitudinal Diary



Proprietary
multimodal
analysis
capabilities

Conveo’s AI platform has the most 

advanced multimodal analysis 

capabilities in the market.

We listen to what people say but

also how they say it, and analyze

any products or brands in the video.

AI analyzes emotional cues, building up 

an aggregate emotional score from facial 

expressions (video), tone of voice (audio), 

and verbal analysis (transcript and 

expressions)

E MOTI ON A L AN A LY S IS

AI can deeply describe the context and the 

environment — was the subjects’s kitchen 

messy, was the pantry well-stocked, was 

it a wealthy person’s home, or a small 

apartment

CO N TE XT UA L +  E N VI RON M EN T

AI maps brands and products without 

the person having to verbalize. 

Especially powerful in in-home studies 

(showing contents of cabinets, pantry, etc)

B R AN D +  PRO DU C T R E COG N I TI ON

AI recognizes gestures people make —

in frustration or pointing at a product, 

or struggling with packaging

G EST U RE S  +  U SE S

AI analyzes what happens on-screen for 

individual transcripts rather than combined 

heatmaps

ON  SC R EE N  B E HAVI OR

AI analyzes and catches specific body language 

cues, like shrugging, looking 

bored, and others

B ODY  LAN G UA GE

FEATU RE



Live 
moderation
based on 
visual probing

Automatically checks if participants show a 

required object on camera. Soft check allows 

three attempts; hard check cancels the 

interview on failure.

VI SUA L V ER I F I CAT IO N

Detects actions and navigation on shared 

screens, enabling the interviewer to probe on 

what participants are doing during UX tasks

SC RE E N  SH AR E  PR OB IN G

The AI interviewer detects facial emotions 

in real-time and probes participants on 

what triggered those emotions during the 

interview

E MOTI ON A L PR OB I NG

Behaviours such as touching the face, playing 

with objects,  or repeated small movements 

may indicate nervousness, tension, or cognitive 

effort

MU LTI - STE P TASK VAL IDAT IO N

Automatically validates face visibility,

lighting, framing, and safety (e.g. not driving) 

before the interview proceeds to 

substantive questions.

Q UAL IT Y CH EC KS

Multiple visual analyses (quality checks, 

emotional probing, verification) can run in 

parallel per question, with priority-based 

cascading probe logic. 

MU LTI - AN A LY S IS  AR CH I TE CT U R E

FEATU RE
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An ad, a concept, a prototype, Video Resonance reads 

every face, voice and body signal frame by frame, then 

surfaces the seconds that moved the needle, who 

reacted, and why you can trust it.

The moments that actually landed

Evidence, not gut feeling

Every moment is quantified by 

how many people reacted, how 

strongly and how aligned the 

cohort was.

Defendable in any room

Every surfaced moment carries a 

short, plain-English rationale. 

You see why it ’s there, not just 

that it’s there.

Find what landed, fast

As soon as interviews complete, 

the moments that moved people 

are ranked, timestampeed and 

ready to share.

Video Resonance

R ANKE D MO MENTS , L I VE R EACT IO NS A ND E MOTIO N OV ER T IME

Video Resonance plugs straight into Talk to your Data 

and your reports. Reactions sit next to what participants 

actually said in their interview, so you can join what 

made people react to what they said about it , all in one 

question.



Emotional
Analysis

FEATU RE


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14

